ISBN978-93-85187-19-10

Emerging Trends in
INSURANCE, BANKING & TOURISM

Prof. D. Chennappa - Chief Editor

Dr. K. Krishna Chaitanya - Associate Editor

Dr. D. Satish - Assistant Editors

Mr. G. Rambabu - Assistant Editors

@ GRWS Publications




Emerging Trends in Bankin

8 Insurance ang Tourism ISBN978-93-85187-19-10

TUD { :
AS Y ON CENTRAL, AND STATE GOVERNMENT INSURANCE
SCHEMES IN INDIA

Eéclj:r?r“i::ec:)mmcrce E:cs.ll:laan Ch. Sankara Chary
3 Iér in commerce Lec[urc 1
TTWRDC (M) Nagarkurnool TTW ; r in commerce

1 kashiskI834@gmail.com I '

Sy : cherry 122333 @gmail.com

Phone 9014040834 9505461128
ABSTRACT

i f] : ing sectors of the economy and is growing at a faster
rate. In India, insurance is g Sfourishing industry, with several national and international players

competing H:'u‘h each q!her 's. Indian insurance companies offer a comprehensive range of insurance
plans. The insurance industry of India consists of 59 insurance companies of which 24 are in life
insurance bu.‘smess and 35 are non-life insurers. Among the life insurers, Life Insurance Corporation is
the sole public sector company. Apart from that, among the non-life insurers there are six public sector
insurers. In addition to these, there is sole national re-insurer, namely, General Insurance Corporation
of India. Due to the growing demand Jor insurance, more and more companies are now emerging in the
Indian insurance sector. Insurance as a Risk Transfer mechanism Credit Flow to the key sectors of the
economy/ farmers and common man. The key flagship schemes being currently run/managed by the
Government of India include the Pradhan Mantri Jan Dhan Yojana (PMJDY), Pradhan Mantri Suraksha
Bima Yojana (PMSBY), Pradhan Mantri Jeevan Jyoti Bima Yojana (PMJJBY), Pradhan Mantri Mudra
Yojana (PMMY), Atal Pension Yojana (APY), Pradhan Mantri Vaya Vandana Yojana (PMVVY) and the
Standup India Scheme. The Department provides policy support to the Public Sector banks (PSBs),
Public Sector Insurance Companies (PSICs) and Development Financial Institutions (DFls) like
National Bank for Agriculture and Rural Development (NABARD), Small Industries D?vefopment Bank
of India (SIDBI), India Infrastructure Finance Company Ltd. (IIFCL), Natfoina{ Hous:ing Bank (NHB),
and Export-Import Bank of India (EXIM Bank), Industrial Finance Corporanqn of India ({FC{). It also
monitors the performance of these PSBs, PSICs and DFIs and undertakes policy form:dat:on in respect
of the Banking and Insurance Sector in India. This Department deals with !egrflanve and policy issues
d regulatory bodies i.e. the Reserve Bank of India (RBI), the Insurance

ertaining to the concerne ;
ﬁegulami' and Development Authority of India (IRDAI) and the Pension Fund Regulatory and

Development Authority (PFRDA). DFS also deals with the legislative framework relating to debt
recovery. & g s
Key words: Insurance schemes, NABARD, IRDA.
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the Central Government for the
e :ffdlhbg nature of schf:mca_s and their l?asic
> c? ‘:he factors affecting them, highlights expenditure
and discusses issues re!ated.to the design and
des some insight into the extent of
f implementing some of the Centra]
dustry can be broadly divided
s to risk cover for life or

ing implemen
report focuses on the insurance schemes being Imp

vulnerable sections of the societ'y. It provides a
features, analyzes aspects of their performance an "
commitment of Government of India on these schemes, s
s : : Further, the report also provi
implementation of these schemes. Fu ) sibility 0
overlap between Central and State schemes, and the pos WS
schemes through a common implementing agencﬁ']'rh]?fe:ninsuranc o telate
into two: life insurance and general insurance. While é Is. peneral insurance or non=Hfe IS RES
disability/accidents of an individual or a group of individuals, g : p
hicles, health etc. Penetration (premium as a

covers risk to other insurable assets such as property, vehicles, £3.50

B 79 ared to the global average of 3.5%. On
percentage of GDP) of life insurance stood at 2.7% as comp % as compared to the global
the other hand, the general insurance penetration stood at a mere 0.8 0asC uP 5 rnarket...T.l.le
average of 2.8%. This shows the huge untapped potential in the Indian ins La hori
insurance sector is regulated by the Insurance Regulatory and Development ”00 gtil 23-
(IRDAI). The IRDAI opened up the insurance sector for private participation in 2000. i 2000,
there were only one life insurer and four general insurers in the country, all fron.l the pub{lc.:secter ¥
Presently there are 24 life insurance companies and 30 general msurange companies operanp_g-
country. General insurance can be broadly divided across fire, marine, mot(_)r, health,
product segments. Motor, health, and crop were the three biggest segments with shares o
27% and 16% of the general insurance pie in FY17. Life insurance products can be classifies
linked and linked. Non-linked products are traditional products with a protection and savings
built in or only pure-protection products. Non-linked savin s products can be further di

i pure-p P g p

participating products and non-participating products. Participating products have variable
it is linked to the performance of the insurance company. Linked products' returns, on the other
are tied to the performance of debt and equity markets. Linked products started gaining tra

premiums. Reinsurance allows direct insur

ﬂuctu?tions in claim payments and lapse exposure and also manage their portfolios. The
the reinsurance industry are tied to the growth of underlying life and non-life insurance
The size of the Indian reinsurance market was estima

OBJECTIVES:
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RESEARCH METHODOLoGy.

The study is baseqd
on the seconq
a .
newspapers and websites el ry data, It js collected from various government reports, publications
3 : ;

CENTRAL AND STATE
GOVERNMF
1) ATAL PENSION oA MENT INSURANCE SCHEMES IN INDIA:

year 2015-16. Therefore it has b
! r ) een a
Yojana (AP‘.{), Which will provide 5 der:'t

Fixed pension for the subscribers ranging between Rs. 1000 to Rs. 5000, if he joins and contributes
betwet?n th_e age of 18 years and 40 years. The contribution levels would vary and would be low if
subscriber joins early and increase if he joins late.

Atal Pension Yojana (APY) is open to all bank account holders. The Central Government would also
co-contribute 50% of the total contribution or Rs. 1000 per annum, whichever is lower, to each
eligible subscriber account, for a period of 5 years, i.e., from Financial Year 2015-16 to 2019-20,
who join the NPS between the period Ist June, 2015 and 31st December, 2015 and who are not
members of any statutory social security scheme and who are not income tax payers. However the

scheme will continue after this date but Government Co-contribution will not be available.

 The minimum age of joining APY is 18 years and maximum age is 40 years. The age of exit and start
of pension would be 60 years. Therefore, minimum period of contribution by the subscriber under

PY would be 20 years or more.
'RADHAN MANTRI JEEVAN JYOTI BIMA YOJANA:
' i ' leted) and 50 years (age nearer
ngs Bank (SB) Account holders between 18 years (comp. . .
.I%Z}%agif i;]veg given the consent to join the scheme / enable auto-debit, as per the modality, will be

i 1 of next year. For the Savings Account
) ar starting from June 1 to May 3 gs
B the cbover shall commence from the date of Account holder’s request

ining on or after June 1,
‘on Ma ext year. |

% .ﬁ' Ma?'Bl;);Zeligis by Ministry of Finance, the annual premium for PMJJfBiY scheme \lvas
v i 1 to May 31 irrespective of the request date

at Rs : dl tarting from June

at Rs 330 for a period of 1 years

er into the scheme.

' AKSHA BIMA YOJANA: .
' ---,M_ANTHRI S between 18 years (completed) and 70 years (age nearer birthday)
SB) .Accounf h;ﬂder;]e auto-debit, as per the modality, will be enrolled into the scheme.
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R ¢ “next year, For the Savi
The cover shall be for one year starting from June | to Md)l{ 31 (l)li “:i:llcy( 1;_ veniiotl dcb}’:nai é\cco“ﬂl
ioini - afte . s cove | commence from the de en
holder joining on or after June 1, the cover shal : : T aai e
May 31 of next year. Rs. 12 per annum. The premium wlull be directly at;m (\l:..lliall'lblc yF:)l:.chank from
subscribers savings account held with the Bank. This is the only moc L.ta ;w;h“. b enewal of
policy, it will be auto debited between May 25 and May. 31, unless the Tll‘bg(é:wmc ti'.; ﬁ.,- g L‘;;;"“"mon
request to the Bank for the policy. Total coverage (sum-insured) under the s Rs.

4) SUKANYA SAMRIDDHI SCHEME: . A ,
Sukanya Samriddhi Account, abbreviated as SSA, is a savingls scheme that l.‘li cSE:f:Ifillly de;ig{le.d for the
welfare of the girl child, as evident from the name. It was iratl'oduccfl by lleCI Jlms ry (; Finance

launched by the Hon’ble Prime Minister of India, Shri Narendra Modi, on 22nd January 2015, 4 a pan

of the 'Beti Bachao Beti Padhao' campaign. :

The objective of Sukanya Samriddhi Yojana is to ensure the financial ||1depeqdence of women
encouraging them to invest in a savings scheme that would enaPIe thf:m to fg I.ﬁl their long-term life goals
and dreams like higher education, marriage, etc. and ensure financial stablllty.ﬁs. per the FY 2018-19
AY 2019-20, the rate of interest is 8.5%, one of the best for savings schem_es of this nature, 'I:his further
emphasises on the benefit of investing in Sukanya Samriddhi Yojana savings scheme. Not just that, it
also offers tax benefits under Section 80C of the Income Tax Act, 1961.

The Government of India has made the Sukanya Samriddhi Yojana easily accessible to people by
enabling them to open an account at any post office. One can also open a Sukanya Samriddhi Yojana
account at any one of its extensive list of 22 authorized banks, as discussed later in the article, The initial
deposit can range between Rs. 250 and Rs. 1, 50, 000 annually, as per the financial objectives of the
“-countholder. The subsequent deposits can be made in multiples of Rs.100. While the accountholder has
to pay towards Sukanya Samriddhi Yojana savings scheme for 14 years, the investment reaches its
maturity term after 21 years since the date it was issued. The government enables the flexibility of the
savings scheme account to be transferred from one bank or post office to another bank or post office
5) PRADAN MANTHRI ARISHTHA PENSION BIMA YOJANA: e

ernment of India in the Union Budget 2014-2015, announced the revival of Varishtha Pen
budget speech by Honorable Finance Minister are, "NDA Government
oduced the Varishtha Pension Bima Yojana ( VPBY) as a pensi
1¢ a total number of 3.16 lakh annuitants are being benefited
pose 1o revive the scheme for a limited period from 15
s aged 60 years and above"
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ABOUT THE BOOK

This book is an outcome of affluent and thoughtful contribution of Two Day National Seminar
on “Emerging Trends in Insurance, Banking and Tourism” held at OU Campus on June
28th - 29th 2019.

This book is divided into of three parts: Part 1 covers insurance, part 2 covers banking and
part 3 covers Tourism. The papers from banking area of the seminar highlighted on issues
like Omni-channel for banking transactions, demonetization, digitalization and mobile
banking. Insurance papers are highlighted the crop insurance, life insurance and livestock
insurance and Tourism papers are highlighted eco-tourism, employability, skills
developments in tourism and CSR in tourism sector. This book is a modest attempt to help,
Research Scholars, Academicians and policy makers to understand the diversified emerging
issues on Service Sector such as Insurance, Banking and Tourism.
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expectations of consumers and achieve a sustainable business success. Despite the importance of big
data analytics for marketing of businesses, research on this issue is scarce.

Rahul Arun (2023) found that Netflix has used the best content marketing strategy in the last decade.
The company thinks of an out-of-the-box way to grab quick attention from users. They are bringing
standalone products and unmatched experiences.

Objectives of the Study:

U To study the importance of digital marketing analytics in present scenario.

. To identify the major tools and challenges of big data for digital marketing analytics.

Sources of Data: The present study mainly based on secondary data sources. It collected from
articles, journals, periodicals, case studies, social media and websites.

Importance of Digital Marketing Analytics in Present Scenario:

In the fast-paced world of digital marketing, success hinges on more than just creative campaigns and
engaging content. In current times, data is one of the most powerful tools in a marketer’s arsenal.
When marketers analyze data from various sources, they gain valuable insights into their customers
and their behavior patterns, and, as a result, the effectiveness of their marketing campaigns also
increases.

Running a successful digital marketing campaign is a challenging task. It can’t do this blindly and
only rely on your vision of the situation. This is where you need to focus on data that will help you
make more informed decisions, allocate your budget correctly, and create successful marketing
campaigns. It goes without saying that any company wants to succeed in this highly competitive
digital landscape. And this is where investing in online marketing analytics might be the right
solution to help them to achieve their goals.

. Digital marketing analytics allows you to know your clients:

It lets you learn more about their demographics, behavior, and preferences and helps you discover
what motivates them and how they interact with your brand. You can’t do without this information
when creating personalized marketing campaigns.

s Analytics for digital marketing helps answer specific questions:

It can help you find out why the traffic suddenly spikes on your website, why some conversions drop,
and what you can do to improve this.

. Data analytics helps predict future marketing challenges:

The COVID pandemic has changed how businesses build marketing campaigns. Today, they are
more focused on predictive analytics, which enables them to anticipate future challenges and make
proactive decisions. With the help of this information, businesses can predict when some of their
products or services will be more in demand than others.

@ Digital marketing analytics optimizes marketing efforts:

It also helps identify trends in marketing campaigns. Analytics can show you where customers
engage, click and buy as well as where they lose interest. For example, an ad that performs well
on Facebook might not do the same on Instagram or Twitter, and several factors could cause this,
such as user experience and ad placement within the app. A solid digital marketing analytics pipeline
aggregates these different data points to find insights that aid data-driven decision-making when
crafting marketing campaigns.

® Digital marketing analytics helps businesses find new business possibilities and
innovations:

Data analytics helps businesses find new business possibilities and innovations, organise their
everyday activities, make strategic decisions, and manage their budgets and marketing campaigns. As
a result, businesses now more than ever benefit from data collection, registration, storage, processing,
and analysis.

Main Tools for Digital Marketing Analytics
In today’s data-driven world, understanding the intricacies of the company’s marketing performance
is the key to success. By harnessing the right tools, the companies can gain invaluable insights,
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